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COVID-19 Impacts on U.S. Tourism

• $1.1 billion: 2019 travel spending in U.S.

• 45%: predicted drop by end of 2020 

• 40%: drop in domestic / 75%: drop in international

• 51%: travel industry unemployment

• 38% of all job loss through April was travel related

• The economy is in a recession; travel industry is in a depression



U.S. Traveler Sentiment

• 41% support reopening their community to visitors

• 46% feel safe traveling outside their community

• 47% feel it is safe to dine in a restaurant and shop

• 37% have canceled a trip



State Impacts



Regional Impacts

• 20,000 jobs: region’s third largest industry

• 11,200: tourism-related unemployment claims through May

• 35%: reduction VisitCOS.com traffic in April & May



Lodging & Auto Rental Tax
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July 4th Travel
2019 vs. 2020

• Flights down from 214 to 52

• Seats down from 20,234 to 4,027



Meetings

• Most meetings & staff 
development halted through end 
of 2020

• Virtual meetings replacing some 
in-person meetings

• 41%: Planners that expect to hold 
rescheduled meetings in 2020

• July 2021: When in-person 
meetings may resume in full





Full U.S. Recovery Projection*:



Signs of 
Recovery



VisitCOS.com





Recovery Plan
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Community: Information Hub

• Health Department Resources

• Restrictions

• What is Closed

• What is Open

• Safety Guidance



Partners: Resources & Support

• Federal Loan Programs

• Health Department Resources

• Colorado Tourism Office Resources & Plans

• Visit Colorado Springs Resources & Plans

• Promoting virtual experiences

• Promoting future travel



Safety Poster



Visitors: Information & Inspiration

• Status of destination

• Virtual experiences

• Rocky Mountain Zen – scenic social posts

• Interactive social posts

• “The Adventure is You” video



VCOS Funding



El Paso County CARES Act 
Non-Profit Grant

Funding Important Marketing & Safety Programs

1. Digital campaign to promote iconic attractions

2. PBS segment

3. Denver bus billboards

4. Meeting planner & group tour videos

5. Meeting planner proposal generator campaign

6. Visitor Center safety upgrades



Visitor Information Center
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Questions?


