
• WHEREAS, the Chamber, which represents that it qualifies as an IRS Code§ 501 (c) (6) entity, has 
established for more than 30 years, programs for business attraction, and business retention and 
expansion, to increase local jobs; programs for business tourism and site selectors to visit the Pikes Peak 
Region; and marketing programs to raise national awareness of the Pikes Peak Region as a desirable 
location to work and live; and 

• WHEREAS, by attracting visitors, promoting business tourism, and supporting economic development 
activities, this program will fulfill the purposes of the LART



Mission
Growing business, fueling innovation, driving prosperity.

What Drives Us
We are the go-to voice for business leadership and collaboration.
We drive growth through development, defense, and advocacy.

We delivering results that move our region forward.

Hosted Partner Organizations

Chamber & EDC at a Glance
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Community Campaign

• “Why COS” Hotel TV in-room video/lobby video-Broadmoor, 
other hotels, in-room collateral

• Mayor Yemi and Johnna welcome message at airport

• Downtown Tejon banners

• COS Airport signage

• Billboards on I-25 to capture DIA traffic

• Social media toolkit for partners

• Landing page with messaging about highly skilled and 
educated workforce

• Street cleanup



National & International Media Briefing

• Andy Merritt, Managing Director, ONE Funds (Moderator)
• Seth Harvey, CEO of Bluestaq, and Chair, Colorado Springs Chamber & EDC Board of Directors
• Dan Jaworowski, President, Infinity Systems Engineering
• Art Loureiro, CAD-EC Chair and Director of Space Defense Solutions, L3Harris Technologies
• Erik Daehler, Senior Vice President, Sierra Space
• Gen. John Hyten, USAF (Ret.), Former Vice Chairman of the Joint Chiefs of Staff



Amicus Brief PR Strategy

• Separated the region from state-level political 

disputes, positioning Colorado Springs and El 

Paso County as a stable, mission-first partner 

to the current administration including future 

decisions like Golden Dome. 

• Executed a coordinated advocacy campaign: 

amicus brief, press conference, op-ed, and 

direct outreach to the White House, federal 

delegations, and multi-state agencies. 

• Elevated the region as a collaborative partner 

on national security, building credibility with 

the administration and Congress ahead of 

consequential basing decisions. 



Top high-impact national outlets
national media coverage of the amicus brief initiative
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https://www.tradeandindustrydev.com/region/colorado/news/co-chip-producer-okika-devices-selects-colorado-34529
https://www.goodgoodgood.co/articles/teacher-housing-colorado-springs
https://businessfacilities.com/okika-devices-selects-colorado-springs-for-new-hq-r-d-center/


REGIONAL Coverage
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https://www.sportstravelmagazine.com/warrior-games-return-to-its-roots-in-colorado-springs/
https://www.pridejourneys.com/post/broadway-stars-bring-inclusive-nightlife-to-colorado-springs-with-icons-piano-bar
https://www.goodgoodgood.co/articles/teacher-housing-colorado-springs


List of outlets that picked up the story
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Politico
Air & Space Forces 
Magazine

Payload Space
Alabama Public 
Radio

Fox54-Alabama

Business Digest Gazette Axios
Colorado Public 
Radio

KOAA-TV(Pueblo)

KXRM-TV(Colorado 
Springs)

ZZDX-
TV(Huntsville)

KRDO-TV(Colorado 
Springs)

SoCo Business 
Forum & Digest

Hoodline





Economic Development Attraction



Branding Initiative
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Business Objective
Value of Unified Brand

Establish Colorado Springs and the Pikes Peak region 

as a premier, national destination for business 

investments, attracting a talented workforce, and 

hosting meetings/events by developing a unified 

brand platform—that showcases its unique fusion of 

dynamic economic opportunity and exceptional 

quality of life—that works across all communication 

touchpoints.
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The Community Has Changed. 
It’s Time for the Brand to 
Change, Too.
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Source Colorado Springs

WHY
Our reason for being

WHAT
What we bring to the world

HOW
Our proof points

PERSONALITY
Our voice and tone

Colorado Springs exists to expand what’s possible—for people, for ideas, and for the future they’re daring 
enough to build.

We bring breathing room for ideas—with the infrastructure, talent and business opportunities, and 

community to turn them into reality. 

Space to Create

Boldly Optimistic. Grounded & Approachable. Inventive and Credible.

Diverse Engine of 
Innovation

A Culture of ‘Why 
Not’

Growth with 
Intention
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BRAND MANIFESTO 
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TONE OF VOICE
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Thank you.
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