
• WHEREAS, the Chamber, which represents that it qualifies as an IRS Code§ 501 (c) (6) 
entity, has established for more than 30 years, programs for business attraction, and 
business retention and expansion, to increase local jobs; programs for business 
tourism and site selectors to visit the Pikes Peak Region; and marketing programs to 
raise national awareness of the Pikes Peak Region as a desirable location to work 
and live; and 

• WHEREAS, by attracting visitors, promoting business tourism, and supporting 
economic development activities, this program will fulfill the purposes of the LART



KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

Perception study launched on July 27. Results timeline:

a.  Media audit and rankings analysis – August 18
b.  Internal & external talent perceptions – September 4
c.  Site Selector Consultants & Executives perceptions – September 15



Development Counsellors International Insights
2020



Development Counsellors International Insights
2021





• Are we moving the needle?

• Are we increasing visits to the region?

• How are we measuring Colorado 

Springs and El Paso County’s 

perception among future talent and 

corporate decision makers?





• Obtain current, data-driven research 
related to external perceptions of 
Colorado Springs & El Paso County to set 
benchmark.

• Develop a three-year earned media, brand 
awareness, and communications 
campaign

• Conduct a second perception study to 
evaluate campaign success, calibrate 
campaigns accordingly 



• State of California 
• Houston-The Woodlands-

Sugar Land, TX
• Chicago-Naperville-Elgin, 

IL-IN-WI 
• Seattle-Tacoma-Bellevue, 

WA
• Miami-Fort Lauderdale-

Pompano Beach, FL



Placeholder for slides coming 8/17

Media audit and rankings analysis



1. Forbes Best Places to Travel in 2023
2. Site Selection Magazine Colorado 

Keeps It CHIP-per
3. Expansion Solutions Market Robust for 

Science, Tech Parks
4. Fifty Grande: Best Cities to Move to in 

America
5. Livability.com  15 Unexpected Cities 

Perfect for Entrepreneurs
6. Route Fifty: The Debt Deal Casts Doubt 

on Whether Congress Will Fully Fund 
the CHIPS Act 

KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

https://www.forbes.com/advisor/credit-cards/travel-rewards/best-places-to-travel-2023/
https://siteselection.com/cc/colorado/2023/colorado-keeps-it-chipper.cfm
https://siteselection.com/cc/colorado/2023/colorado-keeps-it-chipper.cfm
https://www.expansionsolutionsmagazine.com/market-robust-for-science-tech-parks/
https://www.expansionsolutionsmagazine.com/market-robust-for-science-tech-parks/
https://www.fiftygrande.com/guide/best-cities-to-move-to-in-america/
https://www.fiftygrande.com/guide/best-cities-to-move-to-in-america/
https://livability.com/topics/education-careers-opportunity/15-unexpected-cities-perfect-for-entrepreneurs/
https://livability.com/topics/education-careers-opportunity/15-unexpected-cities-perfect-for-entrepreneurs/
https://www.route-fifty.com/finance/2023/06/debt-deal-has-cast-doubt-whether-congress-will-fully-fund-chips-act/387439/
https://www.route-fifty.com/finance/2023/06/debt-deal-has-cast-doubt-whether-congress-will-fully-fund-chips-act/387439/
https://www.route-fifty.com/finance/2023/06/debt-deal-has-cast-doubt-whether-congress-will-fully-fund-chips-act/387439/


• Paid search
o Achieve greater than industry benchmark 7% click-through-rate on Google ad words: result 14.3%

• Paid social – quarterly campaigns highlighting our target industries and workforce
o Achieve greater than industry benchmark 1% click-through-rate on Facebook: result 3.2%
o Achieve greater than industry average .40% click-through-rate on LinkedIn: result 0.53%

KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

• Report new users 2/year, increase growth by 5%: result 19.7%
• Report average time spent per user 2/year, increase time spent by :10: result :07 increase
• Report how many pages per session 2/year, increase growth by one page/session: result .24 increase
• Report website conversions: result

o Job views – achieve greater than .30% click-thru-rate on LinkedIn ads: result 0.53%
o Cost of Living calculator – achieve greater than 1% click-thru-rate on Facebook ads: result 17.88%



KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023



KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

a) Host at least one Familiarization Tour(s) in Colorado Springs per year, bringing site selectors into our community to experience 
firsthand our region's business assets and advantages. 

b) Attend two targeted trade shows or conferences and meet with 5 corporate decision makers per year with a focus on events that 
are in a key market and have a strong site selection consultant presence or presence of companies/industries that are a fit for Colorado 
trade show or conference dates, Chamber & EDC’s role, the topics covered, and attendees. Market for Springs. 



KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

Space Symposium: leverage the international audience of targeted businesses and talent and maximize Space Symposium’s reach. In 
addition to enhanced tradeshow presence with a 20x20’ booth and targeted outreach to secure at least 10 meetings with prospects in 
aerospace & defense. 













KPIs from Colorado Springs Chamber & EDC’s LART contract: time period Jan. 1 – July 31, 2023

a)Be the official producer of the Colorado Springs 
Relocation Guide

b)Produce 2 high-quality videos, 100 photos, assets that market 
the Colorado Springs business community per year.



Thank you.
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